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Health Risk Messages

The Art of 
Persuasion

Amy Spangler, MN, RN, IBCLC
amysbabies.com
babygooroo.com

amy@amysbabies.com

National Breastfeeding 
Awareness Campaign

Why the 
Controversy?
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Changing Infant 
Feeding Behavior

Chicago, Illinois 1911
“Don’t Kill Your Baby,” Jacqueline Wolf
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Change 
Behavior

You Can Do It
Think About It
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Health Risk Messages

Risk-based Messages
Fear-based Messages

Do it or else...

Creating the 
Message
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Knowledge is 
OVERRATED

istockphoto.com

istockphoto.com
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Knowledge

Behavior
Change

5%

Emotion is 
Underrated

Emotion Drives 
Behavior Change

95%
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EMOTION
Strongest Form 
of Persuasion

Learn from 
the Pros
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Have a Coke and a Smile

The Pause That 
Refreshes

Coke is it!

Always Coca-Cola
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Strong Babies Start Here

“Similac Formula Helps
Build Strong Bodies With 
Nutrition You Can Trust”

Strong Babies Start Here
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“Similac Formula Helps
Build Strong Minds”

Message Strength 
is in the IMAGE

60%
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What Makes Health Risk 
Messages Effective?

• Threat

• Response Efficacy

• Self Efficacy

What do WIC 
families want?

• BE GOOD PARENTS
• Keep their children safe
• Earn their childrens’ trust
• Feel good about themselves
• BE SUCCESSFUL

© 2006 Massachusetts WIC
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Breastfeeding gives moms 
the chance to….

• Help their baby reach their 
potential. 

• Keep their baby healthy.

• Do right by their child.

• Succeed at something 
wonderful…

Give their child 
something no one else 

can give.

A Gift For Life 

What Makes the Health 
Risk Messenger 

Effective?
• Honest 
• Passionate
• Credible
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TRUST

Meet Parents Where 
They Are

VENA

Sound Familiar?

•OPEN
–DIG

•CONNECT

•ACT

•OPEN ENDED 
QUESTIONS
– PROBE 

•AFFIRM

•EDUCATE



16

REGRET

ANGER

GUILT

People may forget 
what you say,

but they will never forget 
how you made them feel.

Touching Hearts Touching Minds

Massachusetts WIC

istockphoto.com
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You can do this!

I can help.
Tell me how.

Breastfeeding is 
NORMAL

CULTURALLY 

COMMON
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Why is WIC 
important?

2,000,000+ REASONS

amy@babygooroo.com

www.amysbabies.com
www.babygooroo.com


