












A few politicians and 
others complained and 
stoked fear, but story 
generally was balanced. 





“Brand Ambassadors” can 
help build trust and answer 
questions you cannot 
 
  
Your messaging can help 
shift the conversation.  
 
 
 







• Emory live-tweeted Dr. 
Brantly’s release 

• Most social media activity 
in one day for Emory  

• Leading conversation 
shows ownership and 
helps control the message 
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“In these countries 
they don’t believe in 
traditional medical 
care. So someone 
could get off a flight 
and seek treatment 
from a witch doctor.”  











Former S.C. GOP official: 

Sen. Ted Cruz’s senior adviser: 

"If someone has Ebola at a 
cocktail party they're 
contagious and you can 
catch it from them," said 
Kentucky Sen. Rand Paul, 
who is an MD. 

During a congressional hearing on 
Ebola… former nurse and and now 

House Rep. Renee Ellmers (R-
NC) seemed to suggest that the 
virus has already mutated and 

gone airborne. 



Normal logic, decorum or scientific 
communication rules did not apply 



Source: 
Vox.com 



Prominent health journalist Maryn McKenna 
posted this midday on a Saturday in August – 
sharing it only with friends.  
But it spread fast.  
Solid information can travel. 



• Facts are not automatically 
persuasive 
• Calm scientists may sound 

patronizing  
• Confirmation bias backfires and 

increases intransigence   
• Facts cannot trump fear 
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