


A Little Bit About Us… 

 
 
 

• 20+ years of Social Marketing Experience 
• Working in Arizona 2 years 
• Worked with WIC for 10+ and we know 

how vital WIC is to women’s health. 
 I felt like with my doctor, once I had the baby… you’re 

done and you’re on your own. Whereas with WIC, you’re 
going back and they’re seeing how your kid is doing and 
how you’re doing. So that’s helpful. 

 
 
 
 
 



A Little Bit About Us… 

 
 
 

Adolescent Health   • Breastfeeding Education    •  Cancer Prevention     
Children with Special Needs •  Diabetes  •   Domestic Violence Prevention 
•    Emergency Rooms    •   Early Childhood Intervention     •   Fruits & 
Vegetables Education   •  Flu Prevention    •   Fit Kids    •     Gen X    
 •   Home Health   •   HIV Care   •     Immunizations   Interconception 
Health  •   Juice    •    Kissing Doesn’t Cause AIDS   •   Legal Aid   •   Litter 
Prevention   •    Literacy- health   •    Medicaid  •    Nurses  •   Obesity  
Prevention      •    Osteoporosis   •   Perinatal HIV •   Preconception Health     
•    Questions about all this   •     Reproductive Health    •  Suicide 
Prevention     •     Tobacco Cessation •   Undocumented Workers     •     
Vaccinations   •     WIC •    Website Usability for People with Disabilities      
• Youth Risk Behavior Survey  •   Zobey 



Arizona Department of Health Services 
Goals  

• Folic Acid Education and Dissemination  
• Preconception Health  
• Interconception Health  

 
 
 



Campaign Elements 
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Preconception Health Campaign Goals 

• Preconception health is the time prior to getting 
pregnant. 

• Educate young women on preconception behaviors: 
– Daily multivitamin with 400 mcg of folic acid. 
– Exercise 
– Proper nutrition 
– Reduced stress 
– What to avoid (drugs, cigarettes, excessive alcohol) 
– Appropriate sleep 
– Importance of regular health check-ups 
– Maintaining a healthy weight 
– Knowing family history 

 
 
 



Formative Research 
• Internal Communications Assessment (January 

and February 2012) 
• 40 in-depth one-on-one stakeholder interviews 

(April and May 2012) 
• 10 focus groups with Arizona women between 

ages of 18-25 (June 2012) 

• 5 focus groups with Arizona healthcare 
providers (June 2012) 

• Telephone/web/mall intercepts with 403 
women ages 18-30  (August 2012) 

 



WHO IS THE TARGET AUDIENCE? 
PROFILES OF ARIZONA WOMEN IN THE PRECONCEPTION PHASE 





Motivation and Influencers for 
Healthier Behavior  

• Look better and feel better 
• Avoid negative outcomes witnessed in family 

and friends 
• Having a buddy or friend with whom to share 

activities and/or goals 
• Advice from health care providers and 

mothers 
 



Website 



Power Pack 



Campaign Tactics 
• Television and radio advertisements directing 

women to the website 
• Interactive and educational website – 100 day 

supply of multivitamins with 400mcg of folic acid 
and health magazine 

• Community events- college campuses and 
cultural events 

• Continuing education 
• Medical student training 
• Strategic Partnerships  

 



Year One Campaign Success 

• Distributed close to 30,000 Power Packs 
• Statewide reach from Ajo to Yuma to Flagstaff 

to Sells to Phoenix  and Tucson 
• Trained pharmacists, clinic staff, medical 

students, professionals and student health 
workers 

• First Prize Arizona Public Health (AzPHA ) 
Award 



Every 
Corner 
Of the 
State 
 



Campaign Focus  

Year One 
Preconception 

Health 

Year Two 
Preconception 

Health 
AN

D 

Year Two 
Interconception 

Health 



Interconception Health 

• Interconception Health 
– What is it?  
 Interconception care is the time between 

pregnancies. This is about the woman’s health in 
between her pregnancies both for her health and 
for the health of any future children she may have. 

– Why focus on it?  
 Improve birth outcomes 
 Improve women’s health 

 



WHO IS THE TARGET AUDIENCE? 
PROFILES OF ARIZONA WOMEN IN THE INTERCONCEPTION PHASE 





Interconception Health 

• Interconception Health Includes 
– Vitamins with folic acid 
– Baby spacing 
– Postpartum depression screening 
– Timely medical check-ups 
– Stress management 
– Physical activity 
– Healthy weight 
– Nutrition 
– Sleep 
– Healthy relationships 

 



Baby Spacing 
 Many experts say you should wait at least 18 

months to 24 months to get pregnant after the 
birth of your child.  A mother who gets 
pregnant within six months of her last 
pregnancy is more likely to have a premature 
delivery and a low birth weight baby. Low 
birth weight is the cause of 1 in 4 of newborn 
deaths in the United States. 

 

 



Interconception Research 

• 15 Stakeholder Interviews (December 2013) 

• Focus Groups with Women N=35 (December 2013 
and January 2014) 

• Focus Groups with Providers (January 2014) 

• Focus Groups with WIC Staff N=24 (December 2013 
and January 2014) 
• Focus groups in Phoenix, Tucson, and Flagstaff 

 



Research Findings 
What women think & feel postpartum?  

– Express love for baby and children 
– Common themes 

• feelings of isolation, anxiety, and depression 
• dealing with weight gain and the difficulties of losing 

their “baby weight” 
• feelings of “not being themselves anymore” 
• desire to “be there” for their children 
 



Research Findings 
Influence of WIC Appointment 

 
    So raise your hand again if you did have a conversation 

about folic acid, vitamins with folic acid. Three of you.  

  And who did you have those conversations with? 

  
 I had it with WIC and my doctor 



Research Findings 
Provider Appointments  

 – The vast majority of women stated that they went to their 
postpartum appointments 

 
– Family Planning conversations not as detailed and 

comprehensive as women wanted 
 

– Some women were told to continue taking their prenatal 
vitamins, some were told to take a multivitamin with folic 
acid, and some were not told anything specific about 
continuing with vitamins 

 
– Wanted more time to discuss feelings - specifically anxiety, 

depression, worry 
 



Research Findings 
Pregnancy Spacing  

 • Most women were unfamiliar with the concept of ideal 
pregnancy spacing. Some reported being told by their 
doctor or nurse after they presented with another 
pregnancy.  

  
 Not before, because I switched providers in between. But my 

OB/GYN was the first one to say I should probably wait a while 
before another one. And when I came in, he was almost like, 
shaming – like, “Oh, you should have waited two years.”  

  
     When I came in to my doctor with my second child – my kids 

are twenty-two months apart – he said that it wasn’t good that 
I got pregnant so fast. 

 



Research Findings 
Provider Appointments- Pregnancy 

Spacing  
 • Participant 1: I have no business telling them 

what’s better.  
• Participant 2: There is no right or wrong.  
• Participant 3: Right, but they ask us all the time.  
• Participant 4: I don’t even bring it up.  
• Participant 5: … I don’t bring it up. They bring it 

up. They’re the ones that ask, and my response is, 
“Whatever you feel comfortable with.”  

 



Research Findings 
WIC and Pregnancy Spacing  

 • How do you all know this? Because when we 
talked about what you were talking about at 
your postpartum appointment, none of you 
mentioned this. So how do you all know 
this? 

My mom. 
The WIC clinic. 
What To Expect When You’re Expecting. 
 



Motivation and Influencers for 
Healthier Behavior  

• Be healthy for the baby 
• Feel better and back to “myself” 
• Get back to “normal” 
• Healthier baby 
• Lose pregnancy weight 



 
 
 

Merry-K Moos 
Presentation 

 

 



Educational Messages from 
Research 

• Frame pregnancy spacing messages in a 
positive way and include the benefits to the 
mother and to her future babies as reasons to 
adhere to this recommendation. 

• Increase educational messages about the 
importance of folic acid 

• Provide family planning information including 
comprehensive birth control options 

 



Campaign Materials 
WIC Poster 



Campaign Materials 
WIC Talking Points 

Pin 



Campaign Materials 
Pamphlet 



Campaign Materials 
Website 



Campaign Materials 
Power Pack 



Research Findings 
WIC as a Resource and Support System 

    WIC has a lot of information. That’s where I got 
most of my information, was from WIC itself. They 
give you a list of resources if you’re feeling this way. 
They ask you those questions. 

 
 I thought the support was from the WIC program. 

 



Questions 
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