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Do clients of different ages have 
different reasons for calling a quitline? 

Recent smoking cessation campaigns, such as the Cignal 
campaign, have focused on promoting smoking cessation 
to youth.  Two critical questions when marketing to youth 
are, “Do younger people who use ASHLine have different 
reasons for wanting to quit tobacco than older clients?” 
and “Is there any association between the reason for 
wanting to quit and quit rate?”  

To answer these questions, we examined ASHLine clients 
who enrolled in the two year period between January 
2011 and December 2012. Upon enrolling, clients are 
asked their reasons for wanting to quit tobacco.  Clients 
can select from a list of nine reasons and are permitted to 
select multiple reasons. 

Figure 1:  Reasons for Quitting Tobacco by Age

Figure 1 shows the percentage in each age group that 
selected the most common reasons to quit (other reasons 
had substantially lower percentages and were omitted).  
The most popular reason for quitting tobacco across all age 
groups is “for my own health”.  The percentage of 18-34 
year olds citing this reason is the lowest of all age groups.  
Quitting “for my family” is the second most popular reason 
for 18-34 year olds, and the percentage of people with this 

reason decreases as age increases. The percentage of 
people with “too expensive” as a reason follows a similar 
trend; however, the trend is not as dramatic. 

Are younger people quitting tobacco for themselves 
or are they more motivated to quit for other people 
or outside reasons?  We can attempt to answer this 
question by combining the reasons into “self-motivated” 
and “outside motivated” reasons.  For this purpose self-
motivated reasons include “for my own health” and “self-
satisfaction”.   Outside motivation includes “for my family”, 
“too expensive”, “healthcare provider”, “someone got sick”, 
“pregnancy”, “religion”, and “not allowed at work.”  People 
who had both types of reasons were labeled as “both.”  
There is a clear linear trend.  Self-motivation increases 
as client age increases, and the percentage of people 
quitting with “outside” and “both” reasons decreases with 
age (Figure 2).

Figure 2:  Grouped Reasons for Quitting Tobacco by Age 

Despite these differences in reason for quitting by age, 
no clear trend exists in quit rate by reason for quitting. In 
other words, client success is not related to whether or 
not a client’s motivation to quit stems from outside or self 
motivated influences. 

Knowing the motivations behind someone wanting to 
quit tobacco could help target promotional campaigns, 
especially for younger clients. These directed campaigns 
may help generate more traffic to and interest in the 
ASHLine; however, they will likely not influence a client’s 
probability of successfully completing the program.
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Cignal	  campaign,	  have	  focused	  on	  promoting	  
smoking	  cessation	  to	  youth.	  	  Two	  critical	  questions	  
when	  marketing	  to	  youth	  are,	  “Do	  younger	  people	  
who	  use	  ASHLine	  have	  different	  reasons	  for	  wanting	  
to	  quit	  tobacco	  than	  older	  clients?”	  and	  “Is	  there	  any	  
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and	  quit	  rate?”	  	  	  
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clients	  who	  enrolled	  in	  the	  two	  year	  period	  between	  
January	  2011	  and	  December	  2012.	  Upon	  enrolling,	  
clients	  are	  asked	  their	  reasons	  for	  wanting	  to	  quit	  
tobacco.	  	  Clients	  can	  select	  from	  a	  list	  of	  nine	  reasons	  
and	  are	  permitted	  to	  select	  multiple	  reasons.	  	  
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Figure	  1	  shows	  the	  percentage	  in	  each	  age	  group	  that	  
selected	  the	  most	  common	  reasons	  to	  quit	  (other	  
reasons	  had	  substantially	  lower	  percentages	  and	  
were	  omitted).	  	  The	  most	  popular	  reason	  for	  quitting	  
tobacco	  across	  all	  age	  groups	  is	  “for	  my	  own	  health”.	  	  
The	  percentage	  of	  18-‐34	  year	  olds	  citing	  this	  reason	  is	  
the	  lowest	  of	  all	  age	  groups.	  	  Quitting	  “for	  my	  family”	  
is	  the	  second	  most	  popular	  reason	  for	  18-‐34	  year	  
olds,	  and	  the	  percentage	  of	  people	  with	  this	  reason	  
decreases	  as	  age	  increases.	  	  The	  percentage	  of	  

people	  with	  “too	  expensive”	  as	  a	  reason	  follows	  a	  
similar	  trend;	  however,	  the	  trend	  is	  not	  as	  dramatic.	  	  

Are	  younger	  people	  quitting	  tobacco	  for	  themselves	  
or	  are	  they	  more	  motivated	  to	  quit	  for	  other	  people	  
or	  outside	  reasons?	  	  We	  can	  attempt	  to	  answer	  this	  
question	  by	  combining	  the	  reasons	  into	  “self-‐
motivated”	  and	  “outside	  motivated”	  reasons.	  	  For	  
this	  purpose	  self-‐motivated	  reasons	  include	  “for	  my	  
own	  health”	  and	  “self-‐satisfaction”.	  	  	  Outside	  
motivation	  includes	  “for	  my	  family”,	  “too	  expensive”,	  
“healthcare	  provider”,	  “someone	  got	  sick”,	  
“pregnancy”,	  “religion”,	  and	  “not	  allowed	  at	  work.”	  	  
People	  who	  had	  both	  types	  of	  reasons	  were	  labeled	  
as	  “both.”	  	  There	  is	  a	  clear	  linear	  trend.	  	  Self-‐
motivation	  increases	  as	  client	  age	  increases,	  and	  the	  
percentage	  of	  people	  quitting	  with	  “outside”	  and	  
“both”	  reasons	  decreases	  with	  age	  (Figure	  2).	  

Figure	  2:	  	  Grouped	  Reasons	  for	  Quitting	  Tobacco	  by	  
Age
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Appendix: January 2014 Statistics and Demographics

Referrals to ASHLine Services
Table 1. Referrals, Enrollments, and Coaching Calls by County

Table 2. Incoming Calls and Quit Rate

Summary Statistics January
2014

Year-to-
Date

# Incoming Calls 1,361 9,727

7-Month Quit Rate 41% 38%

Location Type Referrals

Correction/Probation 1

Long-Term Care Facility 1

DOD/VA 3
Hospital, 

Rehabilitation/Specialty 4

Pharmacy 4
Well-Woman Health 

Check 5

IHS/Tribal 638 7

Dental Practice 10

Health Insurance Group 19

Worksite 23
County Health 

Department 34

WIC 39

Community Group 69

Behavioral Health 100
Community Health 

Center 124

Hospital, Acute Care 163

Medical Practice 168

County January 
2014

Year-to-
Date

January 
2014

Year-to-
Date

January 
2014

Year-to-
Date

January
2014

Year-to-
Date

Apache 1 21 6 31 17 117 2.75 7.03

Cochise 9 94 16 119 49 490 5.80 4.78

Coconino 35 292 14 161 71 458 4.45 3.69

Gila 5 31 9 55 28 209 6.86 4.59

Graham 4 53 3 39 32 166 4.86 4.80

Greenlee 5 13 0 12 0 25 2.00 2.50

La Paz 0 28 0 20 5 65 3.50 3.10

Maricopa 430 2,384 541 3,599 1,811 10,924 4.03 3.46

Mohave 25 224 37 293 111 912 3.40 3.71

Navajo 8 63 21 91 63 334 4.75 4.43

Pima 205 1,856 154 1,190 573 3,747 4.81 3.96

Pinal 10 82 37 289 148 929 4.23 3.55

Santa Cruz 9 89 7 68 22 202 3.54 3.46

Yavapai 21 253 50 312 138 914 3.83 3.50

Yuma 7 56 16 124 48 432 2.92 3.81

Unknown 0 12 1 38 3 53 6.00 4.00
Total 774 5,551 912 6,441 3,119 19,977 4.23 4.02

4.21 3.66
*from big rpt refytdbycounty*from big rpt ytdenroll callbycountymoncallbycount averagemon average

*values from averaging all calls

Referrals Enrollments Total Coaching Calls Avg # Coaching Calls for 
Exited Clients
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Table 3.  Demographics and Intake Type

Enrolled (N=912)Information Only (N=38)Total (N=950)

Gender

Male 392 3 395

Female 507 9 516

Missing 13 26 39

Race

White 672 7 679

Black or African American 70 0 70

Asian 7 0 7

Hawaiian 0 0 0

American Indian 14 0 14

Multiracial 17 0 17

Other Race 17 0 17

Unknown 115 31 146

Hispanic Identification

Hispanic 163 1 164

Non-Hispanic 555 7 562

Unknown/Missing 194 30 224

Age

Less than 18 4 1 5

18-24 40 0 40

25-34 130 1 131

35-44 162 2 164

45-54 251 0 251

55-64 195 2 197

65-79 116 2 118

80+ 12 0 12

Unknown/Missing 2 30 32

Enrolled
(N=912)

Information
Only
(N=38)

Total
(N=950)
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Figure 3.  Referrals by Location Type
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