What is social marketing?

Regular commercial marketing is used to sell products.  Social marketing is the use of commercial marketing techniques to change people’s behavior, in this case to improve their children’s oral health.  Like commercial marketing, social marketing makes the new behavior seem desirable, easy and well worth the time, effort and emotion involved in making the change.  Social marketing begins and ends with your audience, the group of people whose behavior you are trying to change.  In order to develop a social marketing campaign, you must know what will motivate your audience to change their behavior.  By understanding your audience, messages, slogans, images and programs can be created that will be more likely to motivate your audience to change behavior.

See the results of research (link to quantitative research brief) done with the target audience for the oral health social marketing campaign below

For more information on social marketing, check out the Turning Point’s (link to below) website on social marketing.

http://www.turningpointprogram.org/Pages/socialmkt.html#Products

